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Facebook…Facebook Business Page

Instagram

Twitter

LinkedIn

Pinterest

Google+

YouTube

Houzz

Snap Chat
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My 2012 Prediction

If you are not using Social 
Media, your business or 

brand may not exist in the 
next five years.



New World















What is your Digital 
Footprint?

Social Media is one of the 
keys

(if not the biggest key) 

to managing your personal 
brand online.



Let’s take a poll
How many Google someone before 

meeting with them?















Where can YOU
be found online?



The Brand of YOU!
What platforms make sense for you and/or 
your business?

Where should you be?

Ideas?



Real Estate Online Identity
Zillow

Trulia

Homes.com

Realtor.com

Broker website

Company website

Facebook, LinkedIn, Instagram…



The Brand of YOU!
Company website

Facebook, LinkedIn, Instagram…

Membership Sites

Listings



Website

Social Media

LinkedIn 

Search
Portals

Rating & Review
Sites

Articles & Content

Online
Identity



Branding Aspects







A Bad Image 
can hurt you.









Bio & “About Me”
More important than you realize for delivering a first impression 
online.

It’s the elevator pitch people read when learning about you.

◦ TIP: Write in 1st person (I, me, my) vs. 3rd person (we, our)

◦ Terri: Who you are; what you do; who you do it for













How do you think you 
build credibility online?



Tactics
Blog

Vlog (Video Blog)

Social Media Posts

Social Media Engagement















Be Yourself

When sharing online, make sure 
it’s something of VALUE to the 
people you hope to serve.



Chris Brogan

“There’s zero statistical proof that 
lobbing junk all day earns you 

more money.”



Create a Social Media Strategy

Make it doable for you



Connect & Serve









Tips to Actively Manage
Your Brand



Stay Current
Picture
◦ Have you changed your hair-style/color?

◦ ALL platforms the same

◦ Keep it fresh

◦ Refresh approximately yearly

Content/Message

Online Sites are NOT Set & Forget

Julianne Hough



Be Consistent
Every time you…

◦ write an article

◦ post an update on social media

◦ or interact with your audience

you should think about the overall message you’re 
trying to convey…

consider how it contributes to your personal brand



Promote Others
The best way to connect with people & establish your personal brand 
authority is to constantly recognize the work of peers in your community or 
industry.



Video

Use Video



For video 
“housed” on 
your device

Unless
Facebook 

“Live”





Personal Connection
Reach out to contacts directly & ask them “What can I do for you?”

◦ Not trying to sell or pitch anything. 

◦ You’re legitimately asking if there is anything you can do to help them.



Ask Questions
Asking questions is a great way to spark engagement and improve the 
visibility of your brand while others chime in.

Engagement will happen slowly at first, but be persistent.



Jump Into Discussions
Don’t be afraid to add your voice and make yourself visible in a 
discussion…especially if you have unique insights & value to add

◦ Be positive

◦ NOT a Sales Pitch



Monitor Your Brand
Google Alerts
◦ Name

◦ Business Name

◦ Keywords involving your area of expertise





Do a Google Search

Your Name (all variations)

Your Company Name

Your Name + Company Name

Know what’s out there

What key things are missing?

What needs to be taken down?



Consistent Branding

Name, Picture, Content

All platforms match



Video

Embrace Video








